COVID -19 IMPACT ON THE TOURISM INDUSTRY

Tourist arrivals in 2019, 2020 and 2021 ‘ 2019 ‘ 2020 ‘ 2021

300,000 :
No arrivals after March of 2020
® with only 393 arrivals recorded in
250,000 :

December, 2020.

200,000 :

150,000 :

@ A slow trickle since the beginning
of 2021.
100,000 : -
50,000 : - . |
0 :

Jan Feb Mar Apr May Jun Jul Aug Sep Oct Nov Dec

Sources: Jan Feb Mar Apr May
SLTDA, Annual Reports 0 4K
BOC, Annual Reports 2-:;';\-4“ = -37K
Department of Census and Statistics
/ A 2019-2020 vs
2021 172K =166 A 2020-2021
226k o

Signs of recovery in April 2021

Composition of arrivals by the region of origin.
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Employment in the tourism sector
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Wider Economic Impacts of Covid - 19
Loss of Tourism income due to Covid-19
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Despite nearly equal literacy rate and academic The unemployment
achievements, women are underrepresented in rate for women is over
the Sri Lankan Labor Force twice as that of men

73% | 33.6%

Involvement in household activities is the primary reason for most women
to be economically inactive
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Women are more likely to work for the On average, women get paid
production of household consumption or less than men across all
family enterprise occupational categories
Employee

MEAN Rs.44,471

65.4% @ ‘ MEDIAN Rs.35,000
Employer
TN D

Own Account Worker

(73 @ [e362n VEAN Rs.28,099

Contributing Family Worker MEDIAN Rs.25,000 ! |=H

-23%
Rs.34,124 * 149
s.30,000Y

Monthly wage/
salary earners

-49%
Rs.14,268 -49.6%
A household member engaging in a family Daily wage/ 1 2,600v
business or farming without any payment is salary earners
identified as a contributing family worker.
Women in various industries as a percentage of men
EN
o
& 3
X o 4 Q £ o
R o 8 g E > % % g g g B
- & e & ® B 3 5 g 5 S =
- 2 N 7 2 c o 5 I3 7 P £ £
o @ £ g =N~ g e o S o Z] 2 o @ 2 ] ]
£ w =~ S8 £3 L TR 2, H 2 c c (=4 (=4
s g g X 5 cB 58 8 Sy fh o® D b E E
S 8 S 2 o E 2 2 W 69 T3 Q s S S e 5 s ®
2 2 £ S 8 £ o 5 2 5 b4 E® QT 2R 2 g2
8 S 2 g ] 8 35 2 S 2 S - £ sN 2T 2 1., £ o £
S [ (i} o - 3} S =) 14 = = o £ £ 5 < s : £ . £
s T s T ic < a < a © = = < s 8° £ @8 5 o=



g d Q Women SMEs in the tourism sector,
y suffer from income stagnation,
/4 invisibility and hindrances to growth
25 4 /o owing to a lack of client focused soft
skills and digital literacy

SMEs ARE STARTUPS ARE
WOMEN LED WOMEN LED
DIGITAL LITERACY COMPUTER LITERACY

O 42.6% & 28.9%

ICT provides a great opportunity to tackle longstanding challenges of gender
inequalities in the national economy, including access to employment, income,
education. Women's Access to ICT and Remote working has a number of constraints

Physical/ Cognitive Ability

Physical and leaning impairments will
often lead to a loss of educational
opportunities, and thereby impede
economic status rendering both ICT
tools and assistive technologies
unaffordable
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q Education ——» Economic Level

Women with a higher degree Women with a higher degree

of readily developed digital of education and digital A
literacy and command of the literacy are statistically more
English language are more likely to belong to higher

likely be able to engage in economic strata
remote work A

¢

> Location

Location can become a

A Age
Younger women might be predictor of access to

more receptive and
adaptable to learning and
working with ICT tools and
are statistically likely to be
more digitally literate

technological infrastructure,
beneficiaries located in
urban and peri-urban areas
will find ICT infrastructure
more accessible
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